
DDOOEESS  CCOONNSSUUMMEERRIISSMM  BBRRIINNGG  TTRRUUEE  HHAAPPPPIINNEESSSS??  

Consumerism is a term that can be used to describe the effects of 

equating personal happiness to the amount of material possessions 

and consumption. It is manifested in the purchasing of new goods and 

services, with little attention to their true need, durability, product 

origin or the environmental consequences of manufacture and disposal. 

Consumerism is driven by spending lot of money on advertising to 

create a desire on people to follow trends, and the result is like a 

personal self-reward and self-steam system based on acquisition of 

material stuff, materialism - resultant of consumerism. 

We live in a regular consumer society, where fashion, technology and 

many others are important fields to us, consumers. Big companies take 

advantage of nowadays consumer´s mentally. Big companies want to 

sell their products and are most effective to achieve this goal through advertising and contracts with famous people. 

American is an image sold to the consumers worldwide; children and teenagers are the best consumer to persuade. Kids 

have an important role for marketers because they influence their parent´s buying decisions and they are the adult 

consumer of the future. Ads are most effective during adolescence. They can affect teenager´s way of think and 

behaviour. This happens because most parents are not aware of their children´s exposure to advertising on TV. Kids want 

to look good to be accepted by their friends so they are good targets for big companies which want to sell as much as 

possible. 

Advertising is the art of creating needs in people and ads make people believe that they are doing extraordinary tasks 

instead of boring chores. Advertising uses words or expressions to catch the public´s attention and encourages them to 

buy goods. 

In our opinion advertisements play with our minds, using words or 

expressions to catch the public’s attention, forcing us to see things to 

make us buy without control. Marketers attract millions of ignorant 

citizens and leads to the extinction of small traditional shops in the inner 

cities. Commercial advertisements are important and necessary because 

they show us what´s new in the market but we have to be very careful. 

Nowadays people give too much value to material things and the art of 

selling. Ads often influence audiences to buy objects they do not need. 

To answer the initial question, due to all this it can be said that 

advertising is everywhere and that consumerism does not bring true 

happiness.  
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